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All Candidates' performance across questions

Question Title N Mean S D Max Mark F F Attempt %
1 1 2190 0.7 0.7 2 32.9 99.5
1 2 2190 1.4 0.7 2 69.1 99.5
1 3 2193 5.9 1.7 10 59.1 99.6
2 1 2192 2.5 1 3 84.7 99.6
2 2 2181 0.6 0.7 2 28.5 99.1
3 1 2163 1.5 0.9 3 51.3 98.3
3 2 2185 2.5 1.2 4 61.3 99.3
3 3 2147 4.2 2 9 46.9 97.5
3 4 1837 2.3 1.5 6 37.6 83.5
3 5 2143 5.6 2.4 12 46.6 97.4
4 1 2172 0.4 0.5 1 38.2 98.7
4 2 2076 1.3 0.9 2 67.2 94.3
4 3 2104 1.7 1.1 4 42.7 95.6
4 4 2150 4.2 1.8 8 52 97.7
4 5 2131 6.1 2.3 12 50.6 96
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9
A01-2
A02-3
A03-2


A04-2


A good 
understanding 
of the concept of 
a promotional 
strategy is 
illustrated when 
referring to 
various methods 
of promotion 
such as 
magazines, 
leaflets, word of 
mouth, 
coupons, social 
media and 
websites. The 
application to 
Green Valley 
Caravans is 
excellent 
throughout the 
answer and the 
candidate 
provides a good 
explanation of 
the importance 
of implementing 
a strong 
promotional 
strategy. The 
evaluation of 
other factors 
which may 
affect the 
success of the 
business is 
limited but the 
candidate 
evaluates the 
drawbacks of a 
promotional 
strategy 
resulting in 2 
marks for AO4.
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A01-3
A03-2
A04-0An excellent understanding of the role of trade unions is demonstrated. The benefits of trade union 


membership are analysed from the perspective of the employer and employee. However, there is no 
evaluation of the drawbacks of trade union membership from the perspective of the employer or the 
employee.
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4:4 Explain how businesses in the tourism industry in Wales might use new 
technology when marketing their goods and services. [8] 


Band 
AO1 AO2 AO3 


2 marks 3 marks 3 marks 


3 


3 marks 
Excellent application to the 
tourist industry in Wales of 
the use of new technology 
when undertaking marketing. 


3 marks 
Excellent explanation of the 
beneficial impact that the 
use of new technology may 
have when used to market 
goods and services. 


2 


2 marks 
Good knowledge of the 
new technology available 
to businesses when 
marketing their goods 
and services. 


2 marks 
Good application to the 
tourist industry in Wales of 
the use of new technology 
when undertaking marketing. 


2 marks 
Good explanation of the 
beneficial impact that the 
use of new technology may 
have when used to market 
goods and services. 


1 


1 mark 
Limited knowledge of the 
new technology available 
to businesses when 
marketing their goods 
and services. 


1 mark 
Limited application to the 
tourist industry in Wales of 
the use of new technology 
when undertaking marketing. 


1 mark 
Limited explanation of the 
beneficial impact that the 
use of new technology may 
have when used to market 
goods and services. 


0 0 marks 
No knowledge evident. 


0 marks 
No application undertaken. 


0 marks 
No analysis undertaken. 


Indicative content: 


• Information technology has improved the marketing capabilities of those involved in
the tourist industry in Wales. Most businesses have a web presence, giving
customers immediate access to their products and services. Accommodation
providers - hotels, cottages, campsites etc. – are able to display what is on offer, take
bookings on line and let potential customers read reviews. The web is now the
holidaymaker’s first port of call. Trip Advisor is an example of a wide reaching
website where holiday businesses in Wales can promote their services free of
charge. Videos can be posted on line to give potential clients a virtual ‘tour’ of the
resort.


• Data bases are compiled allowing businesses to target different segments of the
market – matching customer profiles with what they have to offer. Family holidays,
activity holidays, weekend breaks etc. can all be matched socio-economic, age or
gender profiles.


• Social Media allows businesses to advertise directly to potential customers,
especially the younger demographics. Facebook, Instagram, Snapchat and Twitter,
for example, have a huge potential in this field.


• E-tailing, M-commerce, e-mails, text messaging, blogs, influencers, apps
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A01-2
A02-1
A03-2
A04-2


The candidate displays a good understanding of the concept of a promotional strategy and the 
explanation of the importance of implementing a strong promotional strategy is good. The application to 
Green Valley Caravans and the market in which it operates however is limited. The evaluation of other 
factors which may affect the success of the business is limited but the candidate evaluates the drawbacks 
of a promotional strategy resulting in 2 marks for AO4.
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A01-2
A02-2
A03-2


The candidate 
displays a good 
knowledge of the 
new technology 
available to 
businesses when 
marketing their 
goods and services 
e.g. m-commerce, 
social media and 
databases. There is 
also a good 
explanation of the 
beneficial impact 
of these 
technologies and 
there is good 
application to the 
tourism industry 
in Wales. This 
application is 
achieved with 
reference to 
booking online 
and posting 
pictures of the 
caravan park.
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3


A01-3
A03-2
A04-2


An excellent 
understanding of 
the role of trade 
unions is 
demonstrated. The 
benefits of trade 
union membership 
are analysed from 
the perspective of 
the employer and 
employee. There is 
also good 
evaluation of the 
drawbacks of trade 
union membership 
from the 
perspective of the 
employer and the 
employee.
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3:3 Assess the view that having trade union membership in a business such as 
Cosy Homes Radiators Ltd benefits both the workers and employers. [9] 


Band 
AO1 AO3 AO4 


3 marks 3 marks 3 marks 


3 


3 marks 
Excellent understanding of 
the role of trade unions  


3 marks 
Excellent analysis of the 
benefits that trade union 
membership brings to 
workers and employers 


3 marks 
Excellent evaluation of 
the impact that trade 
union membership may 
have on workers and 
employers. 


2 


2 marks 
Good understanding of 
the role of trade unions 


2 marks 
Good analysis of the 
benefits that trade union 
membership brings to 
workers and employers 


2 marks 
Good evaluation of the 
impact that trade union 
membership may have 
on workers and 
employers 


1 


1 mark 
Limited understanding of 
the role of trade unions  


1 mark 
Limited analysis of the 
benefits that trade union 
membership brings to 
workers and/or 
employers 


1 mark 
Limited evaluation of the 
impact that trade union 
membership may have 
on workers and/or 
employers 


0 0 marks 
No knowledge evident. 


0 marks 
No analysis undertaken. 


0 marks 
No evaluation evident. 


Indicative content: 


Workers 
• Unions engage in collective bargaining on behalf of their members, thus making their


negotiating position stronger in relation to issues concerning pay and conditions.
• As individuals, union members can be represented by their union in relation to issues


such as redundancy, disciplinary matters and grievances. Union officials will be well-
versed in these matters and help achieve the best outcome for their member.


• Unions attempt to ensure high standards of health and safety by training
representatives to ensure that workplaces comply with government legislation.


• Unions also offer a range of services to their members outside the workplace. These
might include discounts on insurance, welfare support and legal advice.


• Unions are prominent in monitoring inequality in the workplace and support members
who feel that they have suffered from discrimination at work. Employers must ensure
that they comply with all the new legislation related to equal opportunities.


• Some employees resent being asked to join a trade union and do not wish to be
represented by trade union officials.


• Union power has decreased, with less members and political influence
• They do not wish to pay union fees and may not agree with taking industrial action


(especially for part time employees).
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Employers 
• Not only does collective bargaining help employees, it also has benefits for


employers. Negotiating with each individual in a large organisation would be
prohibitively time consuming. Negotiating with the union is far less disruptive for the
business.


• Communication between management and workers can be much more
straightforward if union officials explain the outcome of complex negotiations. This
can also help ensure compliance from the workforce.


• Trained and experienced union officials may be able to understand complex issues
facing a business and appreciate the long-term consequences of any action their
employees may wish to undertake. For example, a strike could terminally damage a
business in a highly competitive market, resulting in redundancies. Better to wait and
seek improvements in the future.


• Demands made by strongly unionised workforce may raise costs for a business if
improved facilities are demanded.


• In addition, numerous meetings with union representatives can be time consuming
and expensive. Employees may request time off to attend trade union meetings and
training which can have a negative impact on productivity.
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Explain how businesses in the tourism industry in Wales might use new technology 
when marketing their goods and services. [8]


END OF PAPER


4. Green Valley Caravan Park


 Situated just two miles outside a popular seaside town on the West Wales coast, Green Valley 
Caravan Park has been open since 1950 and has a loyal, if somewhat elderly, customer 
base. Owner, Dafydd Williams, has run the business for the last 30 years and has just heard 
the good news that the new heated swimming pool will be ready for the opening of the tourist 
season in April. A competitor’s new log cabin enterprise, soon to open on a nearby farm, did 
not have planning permission for a pool – something which Dafydd was very relieved to hear.


 Dafydd’s daughter Siân, a retail analyst, has travelled from London to express her concerns 
about her father’s business. “Overspending by £30 000 on the new swimming pool is bad 
enough but the fact that there are only 78 caravans booked for the first week in August this 
year means you could be operating at only 65% capacity utilisation. This business has loads 
going for it but you are not making full use of your assets. The entertainment complex and 
restaurant are top quality, the staff are talented and we are located next to one of the best surf 
beaches in Europe. The place is a potential goldmine and word-of-mouth and leaflets in the 
tourist office in town is simply not good enough. You need to invest in some new technology 
and do some effective marketing. You are not aware of it, but Steve who runs our gift shop is 
a computer whiz-kid. Pay him to set up a customer database with what information we have 
currently and go from there. You need to attract people from the town to use our facilities as 
well as attracting the surfers to use the site. Trust me Dad, with a strong promotional strategy 
this business will be a huge success.”
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4
A01-2
A02-0
A03-2


The candidate 
displays a good 
knowledge of the 
new technology 
available to 
businesses when 
marketing their 
goods and 
services e.g. 
website, social 
media, and 
influencers. There 
is also a good 
explanation of the 
beneficial impact 
of these 
technologies but 
the answer is not 
applied to the 
tourism industry 
in Wales which 
has resulted in no 
AO2 marks.
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4
A01-2
A03-2
A04-0


The candidate illustrates a good understanding of the role of trade unions. The benefits of trade 
union membership are analysed from the perspective of the employer and employee. However, 
there is no evaluation of the drawbacks of trade union membership from the perspective of the 
employer or the employee. 
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A01-2
A02-1
A03-1
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A01-2
A02-2
A03-1
A04-1


The candidate 
displays a good 
understanding of the 
concept of a 
promotional strategy 
with reference to 
above-the-line and 
below-the-line 
promotion. There is 
good application to 
Green Valley 
Caravans when 
referring to the 
elderly target market, 
loyal customer base 
and the leaflets as a 
part of their current 
promotional strategy. 
However, the 
explanation of the 
importance of 
implementing a 
strong promotional 
strategy is limited. 
The evaluation of 
other factors which 
may affect the success 
of the business is 
also limited.
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END OF PAPER


4. Green Valley Caravan Park


Situated just two miles outside a popular seaside town on the West Wales coast, Green Valley
Caravan Park has been open since 1950 and has a loyal, if somewhat elderly, customer
base. Owner, Dafydd Williams, has run the business for the last 30 years and has just heard
the good news that the new heated swimming pool will be ready for the opening of the tourist
season in April. A competitor’s new log cabin enterprise, soon to open on a nearby farm, did
not have planning permission for a pool – something which Dafydd was very relieved to hear.


Dafydd’s daughter Siân, a retail analyst, has travelled from London to express her concerns
about her father’s business. “Overspending by £30 000 on the new swimming pool is bad
enough but the fact that there are only 78 caravans booked for the first week in August this
year means you could be operating at only 65% capacity utilisation. This business has loads
going for it but you are not making full use of your assets. The entertainment complex and
restaurant are top quality, the staff are talented and we are located next to one of the best surf
beaches in Europe. The place is a potential goldmine and word-of-mouth and leaflets in the
tourist office in town is simply not good enough. You need to invest in some new technology
and do some effective marketing. You are not aware of it, but Steve who runs our gift shop is
a computer whiz-kid. Pay him to set up a customer database with what information we have
currently and go from there. You need to attract people from the town to use our facilities as
well as attracting the surfers to use the site. Trust me Dad, with a strong promotional strategy
this business will be a huge success.”


4.5  To what extent do you agree with Siân's statement  '....with a strong promotional strategy this   
business will be a huge success'?  [12]
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4:5 To what extent do you agree with Siân’s statement ‘…with a strong promotional 
strategy this business will be a huge success.’ [12] 


Band 
AO1 AO2 AO3 AO4 


2 marks 3 marks 2 marks 5 marks 


3 


3 marks 
Excellent 
application to 
Green Valley 
Caravans and the 
market in which it 
operates. 


4-5 marks
Excellent evaluation 
of promotional 
strategies and other 
factors that may affect 
the success of the 
business. 


Balanced and 
supported judgements 
made 


A conclusion may be 
offered. 


2 


2 marks 
Good understanding 
of the concept of a 
promotional strategy. 


2 marks 
Good application to 
Green Valley 
Caravans and the 
market in which it 
operates. 


2 marks 
Good explanation 
of the importance 
of implementing a 
strong promotional 
strategy. 


2-3 marks
Good evaluation of 
promotional strategies 
and/or other factors 
that may affect the 
success of the 
business. 


Clear judgements 


1 


1 mark 
Limited understanding 
of the concept of a 
promotional strategy. 


1 mark 
Limited application 
to Green Valley 
Caravans and the 
market in which it 
operates. 


1 mark 
Limited 
explanation of the 
importance of 
implementing a 
strong promotional 
strategy. 


1 mark 
Limited evaluation of 
promotional strategies 
and/or other factors 
that may affect the 
success of the 
business. 


Superficial 
judgements 


0 0 marks 
No knowledge 
demonstrated. 


0 marks 
No application 
undertaken. 


0 marks 
No analysis 
undertaken. 


0 marks 
No evaluation is 
evident. 
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Indicative content: 


• A promotional strategy attempts, through various forms of media, to draw attention to
a product or service, with the intention of gaining new customers and retaining
existing customers.


• Currently Green Valley Caravan Park does not carry out a great deal of promotional
activity - leaflets at the local tourist information office do not constitute a strong
promotional strategy.


• The business does seem to have a loyal customer base but bookings are down. This
suggests that attracting new customers is important if success is to be achieved.
Matching the promotional efforts of its competitors is therefore important to this
business.


• However, promotion is only one element of the marketing mix. The product/service
that the business offers seems to be attractive. Location is good, restaurant and club
house have a good reputation and there is a new heated swimming pool.


• Pricing is a key issue in a competitive market and the business needs to get this
right. The business has spent £30 000 more than anticipated on the new pool and
this may need to be recouped through higher prices. Competition would appear to be
on the increase – a new log cabin business – so demand may be price sensitive.
Changes in the exchange rates may benefit or damage the demand for UK holidays.


• There are numerous external factors that the business has no control over but could
well impact on the success of the business. The state of the economy influences the
demand for ‘luxuries’ such as holidays. Income elasticity of demand is an issue.


• The weather too may impact on the success of such a business. Consecutive poor
summers may discourage visitors to Wales and they may switch to destinations
abroad where better weather is likely.


• A strong promotional strategy alone will not guarantee that the business will be a
huge success, but it is important in an environment where consumer choice is
enhanced through the changes in information technology.


• The market in which this business operates is a highly competitive one and sensitive
to changes in external factors. No business is a guaranteed success – risk is a
feature of all entrepreneurial activity and the holiday industry in Wales is no
exception.


2510U20-1 WJEC AS Business - Unit 2 MS S19/DM
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Assess the view that having trade union membership in a business such as Cosy Homes 
Radiators Ltd benefits both the workers and employers. [9]
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3. Cosy Homes Radiators Ltd


 Cosy Homes Radiators Ltd manufactures radiators in a factory in Gwent. The company 
has been very successful since setting up in 1999 and many millions of pounds have been 
invested in plant and machinery. It now employs 520 staff, the majority of whom work in the 
manufacturing process and are members of ‘Unite’, a trade union representing engineering 
and manufacturing workers. The union and the company have been engaged in a long 
running dispute over pay and conditions and, as a result, the shop floor workers have been 
taking industrial action for the last two months.


 The Board of Directors met to discuss the problems that have arisen as a result of the 
industrial action. 


 Matt Connelly, Human Resources Director, addressed the meeting. “I met with the union 
representatives yesterday and they are planning to ballot their members for a strike from the 
first week in September, unless we meet their demand for a 7% wage increase. The negative 
impact of the industrial action on productivity is clear for all to see. There is no stock of 
finished goods left in the warehouse and already we have failed to complete an order for a 
major French customer. Two of our longest serving workers have left to work for a business 
in Bristol this month and when the proposal to abandon the tolls on the Severn Crossing is 
implemented we could lose many more. I have proposed to the union representatives that we 
approach ACAS in an attempt to resolve the situation as a matter of urgency.”


 Janet Ashley, the Managing Director and major shareholder, intervened. “I realise that our 
workers have not had a pay rise for four years but we are in a highly competitive and uncertain 
market. Rising raw material costs and the uncertainties caused by Brexit have put us in a 
very risky position. Survival should be our main priority. Although the workers on the factory 
floor cannot appreciate it, the impact of a pay increase for our shop floor workers can only be 
disastrous for every stakeholder connected with this business.”
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A02-2
A03-2
A04-2


A good knowledge of the new technology available to businesses when marketing their 
goods and services is illustrated, namely e-tailing and social media. There is also a good 
explanation of the beneficial impact of these technologies and there is good application to 
the tourism industry in Wales. This application is achieved with reference to particular 
relevant websites such as booking.com, Airbnb and review sites such as trip advisor.











