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4. Businesses of all sizes are affected by a fall and nse in the income of their customers, whether
they sell inferior, normal or luxury goods


With reference to the concept of income elaslletty of demand, explain the nature of infenor,
normal and luxury goods. [6)
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Sticky Note

The candidate included a weak definition of inferior goods and made no reference to YED.  1 AO1 mark achieved.



Sticky Note

The candidate makes no mention of normal goods.



Sticky Note

The candidate achieved only 1 AO3 mark. The analysis is limited and any attempt at referring  to YED is superficial with little development.



Sticky Note

The candidate included a definition of  a luxury good but has made  no reference to YED. Only 1 AO1 mark achieved.



Sticky Note

The candidate included an  example of a luxury good.



Sticky Note

The candidate included an  example of an inferior good.



Sticky Note

The candidate achieved  a total of 3 out of 6 marks for this question.
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antoniettaluisaparisi-howells

Sticky Note

The candidate has demonstrated good knowledge and understanding of how an entrepreneur can use data to make valid business decisions.  Only 2 AO1 marks were awarded for this answer. 



antoniettaluisaparisi-howells

Sticky Note

The candidate has identified that the data in the graph can be used to segment the market and adapt products and  services appropriate for the chosen segment.



antoniettaluisaparisi-howells

Sticky Note

The candidate was awarded 1 AO1 mark for identifying how the data can be utilised to promote service to the right market and increase brand recognition.



antoniettaluisaparisi-howells

Sticky Note

However, the candidate has lost 2 AO2 marks because no attempt at applying the data in the graph has been made.



antoniettaluisaparisi-howells

Sticky Note

2 out of 4 marks were awarded for this answer.
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2 (a) Consider the most important factors that Evelyn needs to take into account when 
deciding the location of her new hair and beauty salon.  [8] 


Band 
AO1  AO2 AO3 AO4 


2 mark  2 mark  2 marks 2 marks 


2 2 marks 
Demonstrates 
good knowledge 
and 
understanding of 
the key factors 
affecting location 
decisions. 
 
A number of key 
factors have been 
identified. 


2 marks 
A good application 
of the key factors 
that Evelyn needs to 
take into account 
when deciding on a 
suitable location for 
their business. 
 
Key factors are 
applied in context of 
the data. 
 
Application is 
detailed. 


2 marks 
A good analysis 
demonstrating a 
clear 
understanding of 
the key factors of 
location. 
 
The key issues 
have been well 
developed with a 
clear line of 
argument. 
 
Clear reference to 
the impact on 
business success 
and the choice of 
location. 


2 marks 
A good evaluation of 
the key factors 
affecting location 
decisions. 
 
The evaluation is 
detailed and focuses 
on the key issues. 
 
Clear judgements are 
made and arguments 
are well developed. 
 
The answer may 
contain a brief 
conclusion. 


1 1 mark 
Demonstrates 
limited knowledge 
and 
understanding of 
the key factors 
affecting location 
decisions. 
 
Only 1 or 2 key 
factors identified. 


1 mark 
A limited application 
of the key factors 
that Evelyn needs to 
take into account 
when deciding on a 
suitable location for 
their business. 
 
The response is 
mainly theoretical 
with limited 
reference to the 
data. 


1 mark 
A limited analysis 
demonstrating 
some 
understanding of 
the key factors of 
location. 
 
Superficial 
comments with 
limited 
development. 
 


1 mark 
A limited evaluation of 
the key factors 
affecting location 
decisions. 
 
Candidate shows 
awareness of only 
some of the key 
issues. 
 
Judgements are 
superficial and 
arguments are 
unsupported. 


0 0 marks 
No knowledge or 
understanding 
demonstrated. 


0 marks 
No application to the 
data. 
 


0 marks 
No analysis of the 
factors of location. 
 


0 marks 
No evaluation 
included. 
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Indicative content: 
 
• The major factor influencing location is the type of business: is it in primary, production, 


manufacturing, retailing or distribution? Is it service or information related? A beauty 
salon is part of the tertiary sector/service sector. 


• Service industries need to be near their customers. Proximity to customers/footfall is 
essential to business success. As a mobile hairstylist Evelyn travelled to her customers. 
It is now important that the business is located in an area where customers can access 
the business easily. 


• Some services can be in secondary locations and still be very profitable e.g. 
hairdressing/beauty salons.  


• The cost of renting or purchasing suitable premises is vital to success. In order for the 
business to remain profitable the cost of rent or interest and mortgage repayments must 
be realistic and not excessive. It is vital that Evelyn keeps her costs under control so as 
to ensure survival. 


• Whilst premises in a city centre location might be desirable for a hair and beauty salon, 
business rates need to be taken into consideration. In prime locations rates can be 
extremely high and may become a financial burden to a new business. Business rates 
need to be affordable.  


• All amenities should be available: utilities; internet access; online banking and good 
communication links with both suppliers and customers is important. A business website 
is a way of advertising Evelyn’s business to increase number of customers and is 
especially useful for a business when trying to establish itself in a new position and 
increase awareness.  


• Transport links and infrastructure – good access to roads around premises is important 
to ensure both customer access and the supply of materials. It is also important that 
parking facilities are available to customers wanting to visit the hair and beauty salon. 


• Being situated where other businesses are located will increase footfall and customer 
awareness of services provided by the business. This helps to increase income and 
profitability. However, Evelyn needs to take into account competition in the area. 


• Competition – Evelyn should avoid areas where there are other hair and beauty salons 
as this may affect revenue. Setting up close to well-established businesses providing the 
same service may make it harder to attract customers.  


• The possibility of planning permission and available space if expansion needed in future 
is essential. Evelyn may want to expand the business even further. She is considering 
offering other services on the premises, such as tanning, nail art and waxing. 


• It may be possible for Evelyn to get some kind of grant or incentive for locating in a 
certain area. Local or central government often help new businesses to set up in certain 
areas. 


• Availability and cost of labour in the area chosen is important. Evelyn may need relatively 
unskilled labour for the more menial jobs and appropriately skilled labour, such as 
hairstylists and beauticians. It may be beneficial to locate close to a college where they 
train hairstylists and beauticians. 


• Evelyn may want to set up in a prestigious area to establish the business as a high-end 
hair and beauty salon. 
 


• If candidate refers to the availability of suppliers, this must be in context. For example, 
suppliers do not need to be close by.  
 


 
Candidates would be expected to consider a range of factors that influence location and 
draw a conclusion for top marks. 
 
Credit any other valid point. 
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antoniettaluisaparisi-howells

Sticky Note

Candidate has demonstrated excellent knowledge and understanding of inferior goods and has provided an appropriate example to support their argument. AO1 marks achieved.



antoniettaluisaparisi-howells

Sticky Note

A clear and precise definition of luxury goods has been included in their answer.



antoniettaluisaparisi-howells

Sticky Note

A clear definition of normal goods has been included in the answer with reference to YED.



antoniettaluisaparisi-howells

Sticky Note

The candidate has explained clearly how YED impacts on the demand for all three goods and, therefore, 2 AO3 marks have been achieved. Some  appropriate examples of goods have also been provided.



antoniettaluisaparisi-howells

Sticky Note

A clear explanation of YED and its impact on luxury good has been included.



antoniettaluisaparisi-howells

Sticky Note

A total of 6 marks was awarded for this answer: 4 AO1 marks and 2 AO3 marks. The candidate demonstrated excellent knowledge and understanding of YED, luxury, normal and inferior goods, and the candidate has included a good analysis of how YED impacts upon the demand for different types of goods. 












2. Evelyn, a qualified hairstylist, has run a successrul mobile hairdresser business for five years. A
mobile hairdresser travels to customers and cuts their hair in their own homes. Evelyn is a sole
trader


Evelyn wishes to expand her business by finding premises for a new hair and beauty salon in 
a suitable location Evelyn is thinking or introducing new services, including tanning, nail art 
and waxing. Evelyn is also considering changing the legal structure of her business from a sole 
trader to a private limited company. 
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Sticky Note

AO2 mark achieved for mentioning that Evelyn is a sole trader.



Sticky Note

The candidate made reference to Evelyn providing different services to her customers and achieved AO2 marks.



Sticky Note

The candidate demonstrated good application skills by making reference to Evelyn's hairdresser business throughout their answer. The candidate achieved 2 AO2 marks for applying the key factors of location in context of the data.



Sticky Note

Only 1 AO4 mark was awarded because the evaluation of the key factors was weak in parts.



Sticky Note

The candidate only achieved 1 AO3 mark. The answer included only a limited analysis of the key factors of location  with superficial comments and limited development. 



Sticky Note

The candidate achieved 6 marks in total, scoring high on knowledge, understanding and application. However,  the analysis and evaluation demonstrated in this answer was  limited.



Sticky Note

The candidate achieved 2 AO1 marks by including a number of key factors of location in their answer, including cost of premises, footfall and closeness to market.
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Sticky Note

The candidates has been awarded 1 AO1 mark for identifying a target market - 'households'.



Sticky Note

Candidate  has been awarded 1 AO2 mark. The candidate has used data from the graph to make valid business decisions. 



Sticky Note

Using the data from the graph, the candidate was awarded 1 AO2 mark for identifying 'bakeries' as potential customers. The candidate has used  relevant business terms throughout the answer. This is a good answer which achieves full marks. 



Sticky Note

The candidate has demonstrated good knowledge  and understanding of how quantitative market research data can be utilised by entrepreneurs to ensure business success. The candidate has been awarded 2 AO1 and 2 AO2 marks in total.



Sticky Note

The candidate was awarded 1 AO1 mark for using the data in the graph to make valid business decisions.



Sticky Note

The candidate has used  relevant business terms throughout the answer. This is a good answer which achieves full marks.
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EDUQAS AS BUSINESS - COMPONENT 1 
 


SUMMER 2019 MARK SCHEME 
 


1 (a) What is meant by qualitative market research data? Total 


 AO1: 2 marks  
 
Award 1 mark for correct meaning of qualitative market research and 1 mark for 
development.  
 
Indicative content: 
 
Qualitative research seeks to gather opinions and views (1). 
Involves the collection of data about attitudes, beliefs and intentions (1).  
Involves the use of focus groups; participant observation and face-to-face 
interviews (1). Information is often open to a high degree of interpretation (1). 
Data is in the form of words, pictures and objects (1). Open questions are used 
to elicit data (1). Not numerical information (1). Accept examples of open 
questions. 
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1 (b) Outline how Simon can use the data in the graph to help start his business.  [4] 


Band AO1 AO2 


2 marks 2 marks 


2 2 marks 
Demonstrates good knowledge and 
understanding of quantitative market 
research data and how this can be used to 
make business decisions. 
 
Good development of points. 


2 marks 
Good application to Simon and his 
business. 
 
Clear reference to the text and how Simon 
can use this data to help make business 
decisions. 


1 1 mark 
Demonstrates a limited knowledge and 
understanding of quantitative market 
research data and how this can be used to 
make business decisions. 
 
Development is weak and comments are 
superficial. 


1 mark 
Limited application to Simon and his 
business. 
 
Only some reference to the text has been 
made. 


0 0 marks 
No knowledge and understanding shown. 


0 marks 
No application to Simon and his business. 
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Indicative content: 
 
• Quantitative research data can be measured and gathered using pre-set closed 


questions. This type of research is usually carried out by means of questionnaires and 
surveys. 
 


• Credit accurate use of key quantitative data from graph – highest/lowest. 
 


• He has surveyed local households, schools, restaurants and bakeries to see if they were 
interested in his service. This will allow him to focus on key segments and see where 
potential profits can be made. 
 


• Has Simon used a large enough sample size in his area to provide statistical valid and 
reliable data?  
 


• The data is very positive as most customer groups are in favour of Simon’s business 
idea. This is encouraging for Simon as most groups, apart from supermarkets, are 
interested in Simon’s service. 
 


• Simon may want to avoid wasting resources on promoting his service to supermarkets, 
or maybe do something more to get these interested in his service. 
 


• As there is a great demand for his product, Simon may use this data to come up with the 
right price for his service.  


 
• Simon could use this data to identify the best means of promoting his business, for 


example, mail shots for households or contacting hotels directly. 
 
• The data helps Simon identify his market segment. This will mean that time and 


resources will not be wasted by targeting the wrong customer groups. 
 


• Simon could offer schools discounts to try and increase interest in his service. 
 


Credit any other valid point. 
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2. Evelyn, a qualified hairstylist, has run a successful mobile hairdresser business for five years. A
mobile hairdresser travels to customers and cuts their hair in their own homes.  Evelyn is a sole
trader.


Evelyn wishes to expand her business by finding premises for a new hair and beauty salon in
a suitable location.  Evelyn is thinking of introducing new services, including tanning, nail art
and waxing. Evelyn is also considering changing the legal structure of her business from a sole
trader to a private limited company.


(a) Consider the most important factors that Evelyn needs to take into account when deciding
the location of her new hair and beauty salon.   [8]


© WJEC CBAC Ltd.
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antoniettaluisaparisi-howells

Sticky Note

The candidate achieved 8 marks out of 8 for this question. 2 marks for each AO was awarded. Overall a  good answer. 



antoniettaluisaparisi-howells

Sticky Note

Throughout the answer the candidate makes clear reference to Evelyn and her hairdressing business.   All factors mentioned by the candidate  are applied in context of the data. 2 AO2 marks were awarded in total.



antoniettaluisaparisi-howells

Sticky Note

Clear reference to Evelyn running a hairdressing business  and being a sole trader. AO2 marks awarded.



antoniettaluisaparisi-howells

Sticky Note

Clear reference to Evelyn's plans to introduce tanning, nail art and waxing.
AO2 marks awarded.



antoniettaluisaparisi-howells

Sticky Note

The candidate uses business terminology throughout their answer and  demonstrates  a good knowledge and understanding of business concepts. 2 AO1 marks awarded.



antoniettaluisaparisi-howells

Sticky Note

The candidate  gave a good analysis and evaluation of the key factors that affect location decisions. 2 AO3 and 2 AO4 marks were awarded.



antoniettaluisaparisi-howells

Sticky Note

The candidate included 5 key factors of location including: transport links; costs; competition; infrastructure and footfall.  The candidate, therefore, demonstrated good knowledge and understanding.



antoniettaluisaparisi-howells

Sticky Note

The candidate makes clear reference, through their answer,  to the impact on business success and the choice of location.  2 AO3 marks were awarded.
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Sticky Note

The candidate demonstrated limited knowledge and understanding, as well as application in their answer.  Only one example of how Simon can use the data to help make business decisions was included. 



Sticky Note

The candidate achieved 1 AO1 and 1 AO2 mark for this answer.  A total of 2 out of 4 marks.



Sticky Note

The candidate made clear reference to the graph and used the data to support a business decision. 1 AO2 mark was achieved for this part of the answer.



Sticky Note

Here the candidates explain how the data selected in the graph can be utilised to support business decisions and ensure business success.












2



antoniettaluisaparisi-howells

Sticky Note

The candidate scored a total of 4 out of 8 marks for this question. The candidate demonstrated no application skills and a limited analysis and evaluation. Overall, good knowledge and understanding of the key factors affecting location and business success were demonstrated.



antoniettaluisaparisi-howells

Sticky Note

A number of key factors that affect location were in included in this candidate's  answer and, therefore, 2 AO1 marks were awarded. The key factors included were: closeness to market; accessibility; competition and footfall.



antoniettaluisaparisi-howells

Sticky Note

The candidate attempted to explain the impact on business success and the choice of location. However, comments were superficial with limited development. Only 1 AO3 mark was awarded.



antoniettaluisaparisi-howells

Sticky Note

The candidate's answer is mainly theoretical with no reference to the data and Evelyn's hairdressing business. Therefore, no AO2 marks were awarded.
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4. Businesses of all sizes are affected by a fall and rise in the income of their customers, whether
they sell inferior, normal or luxury goods.


With reference to the concept of income elasticity of demand, explain the nature of inferior,
normal and luxury goods. [6]


END OF PAPER


Turn over.
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Q4  With reference to the concept of income elasticity of demand, explain the 
nature of inferior, normal and luxury goods.  [6] 


Band 
AO1 AO3 


4 marks 2 marks 


3 4 marks 
Candidate demonstrates excellent 
knowledge and understanding of YED, 
luxury, normal and inferior goods. 
 
All definitions are clear and precise. 
 
Clear and accurate mention of the 
YED of the different goods. 


 


2 2-3 marks 
Candidate demonstrates good 
knowledge and understanding of YED, 
luxury, normal and inferior goods. 
 
Some of the definitions are clear and 
precise. 


2 marks 
A good analysis of how YED impacts upon 
the demand for luxury and/or normal 
and/or inferior goods when income 
changes. 
 
At least 2 types of goods must be included 
for 2 marks. 
 
Some reference to the link between YED, 
different types of good, revenue and 
profits. 
 
Some development of key issues. 


1 1 mark 
Demonstrates limited knowledge and 
understanding of YED, luxury, and/or 
normal and/or inferior goods. 
 
Definitions are partially correct with 
superficial understanding. 


1 mark 
A limited analysis of how YED impacts 
upon the demand for luxury and/or normal 
and/or inferior goods when income 
changes. 
 
Superficial arguments with little 
development. 


0 0 marks 
No knowledge and understanding 
demonstrated. 


0 marks 
No analysis of YED included. 
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Indicative content: 
 
• Income elasticity is the responsiveness of demand to changes in income. 


 
• Luxury goods are more sensitive to a change in incomes than normal goods and a 


change in income causes a more than proportional change in quantity demanded. This is 
where YED is elastic and positive. 
 


• When incomes of customers increase, the demand for normal goods increases. The 
majority of everyday items fall into this category, for example, cars, furniture and washing 
machines. For normal goods YED is inelastic as a change in income causes a less than 
proportional change in the quantity demanded.  
 


• Inferior goods are those goods that have negative income elasticity. 
During a recession people may turn to these products in order to economise. Demand 
for these goods will rise as incomes fall, for example, own-label products, bread and rice 
etc. Bread is consumed in lower amounts as incomes rise as more expensive foods take 
its place. Sausages are sometimes regarded as inferior because, as incomes rise, 
customers may buy steak instead. The demand for bus transport decreases as incomes 
rise as customers will take a train or car instead. 


• Entrepreneurs need to know how sensitive the demand for their goods or services is to a 
change in income because this will affect revenue and profits and, ultimately, the overall 
success of the business.  
 


• Generally, real incomes increase over time (allowing for impact of inflation), which leads 
to increased standard of living and wealth. This leads to an increase in the general 
demand for goods and services. This increase in wealth can benefit some businesses 
but not all. Business owners need to be aware of these fluctuations of income and 
wealth. 
 


• In order to compete effectively with other businesses an understanding of YED is 
important.  
 


• Aldi and some of the more up market supermarkets have recently had to deal with 
changes in revenue and profit caused by changes in economic activity. 


 
Credit any other valid point. 
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Examiner
only


Answer all the questions in the spaces provided.


1. Simon has been unsuccessful at searching for someone to clean his oven at home and he is
considering using his savings to start a small business cleaning ovens in his local area.


Simon carried out market research that has created both quantitative and qualitative market
research data.  The graph below shows an extract from this data.


© WJEC CBAC Ltd.


(a) What is meant by qualitative market research data? [2]
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Examiner


(b) Outline how Simon can use the data in the graph to help start his business. [4]


(c) With reference to Simon’s business idea, explain how business opportunities occur.    [6]


© WJEC CBAC Ltd.
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antoniettaluisaparisi-howells

Sticky Note

The candidate scored a total of 4 out of 8 marks for this question. The candidate demonstrated no application skills and a limited analysis and evaluation. Overall, good knowledge and understanding of the key factors affecting location and business success were demonstrated.



antoniettaluisaparisi-howells

Sticky Note

A number of key factors that affect location were in included in this candidate's  answer and, therefore, 2 AO1 marks were awarded. The key factors included were: closeness to market; accessibility; competition and footfall.



antoniettaluisaparisi-howells

Sticky Note

The candidate attempted to explain the impact on business success and the choice of location. However, comments were superficial with limited development. Only 1 AO3 mark was awarded.



antoniettaluisaparisi-howells

Sticky Note

The candidate's answer is mainly theoretical with no reference to the data and Evelyn's hairdressing business. Therefore, no AO2 marks were awarded.











